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-Apy10€ n vAotroinon Tou 10u

MpoypdppaTtog KatdpTiong He TiTAO:

«BiloAoyikn Mswpyia»
-Ap)10€ n UAOTTOINON TOU 20U

MpoypdppaTtog KatdpTiong He TiTAO:

«Opyavwan & Aloiknon
AypoToupioTikwy Emixsiposwv»
-ApXloe n uAoTroinon_Tou 3ou

MpoypdupaTtog KatdpTiong UE TiTAO:

«Kntreutikp KaAAiépyeigg
OgpuoknTriou & YTraidpou»
-0OEvapién Tng empuéppwaong 6cov
a@opd Tn EevoyAwoon opoloyia.
-“Evapgn Tov AtrpiAio Tng
EMINOPPWONS YIa To management
Kal To marketing .

-évapén vhotroinong Tng

ZUNBOUAEUTIKNG ETTIXEIpnUaTIKOTNTAG

Y10 TOUG WPEAOUHEVOUS TTOU
£mOupoUV vd dnUIoUpYAOOUV Th
Ik Toug emmiIXeipnon.

:-.-i;\-_ axn T -'_-:-1

H vlomroinon Tng dSpdong aUTAS ATTOOKOTIEI OTNV ATTOKTNON ATTd
TOUG WPEAOUNEVOUS TV AVAYKAIWVY ETTAYYEAUATIKWV YVWOEWV KAl
SegloTATWV Kal TTICTOTTOINCEWYV TWV ATUTTWYV TTPOTOVTWYV S£§I0TATWV
TOUG, WOTE va TpounfeuTtolV Ta avaykaia epddia yid Thv €icodo I
ETTAVEVTAEN TOUG OTNV adyopd epyaciag Kal aTnv AvamTuén Tng
EmixsipnuarikétnTag. Eidikotepa n mapouoa dpdon oToxeuEl va
QITOKTHOOUV dA0oI o1 WPeAOUNEVOI KOAR YVwon TS AyyAIKAS
Fwooag o ETrayyeApatikég Kataotdosig. (Ala@opeTIKA
TAATPOPHU Kol opoAoyid Tou utreuBUvou MAnPo@opIKNG ATTd TOV
MwAnTA.

QOEAOYMENOI AINO THN APAZH:

H dpdon ameuBiveral o 100 avépyoug TS opdadag oTéxou TTou
Héow ekmaideuong kal emipdpPwaong Ba evraxBolv oTnv ayopd
epyaociag.

OAoi o1 weesAoupevol TG TTPoTEIvOpEvnS Mpdgng 0a AdBouv pia
£Tola dd<1a BeATioToTroinong Twv AyyAIKWwYV Toug o€ e-Learning 1o
TELLMEMORE pe rpocapHoOYN O€ ETTAYYEAPATIKEG KATOOTATEIG OF
OAa Ta emiTreda amo 10 Al £éwg 1o C1.

Ti givan To TELLMEMORE: To TELL ME MORE ¢ivai éva amé 1a mio
di1adedopéva online AoylIoHIKA yia TNV EKPABNon &vwv YAWOG WY .
To TELL ME MORE mrpoo@épseTal yia TNV EKuEOnon tTwv AyyAikwy,
FaAAIKWYV, TeppaviKwy, ITAAIKWY loTTavikwy R OAAAvOIKWY .

O Qeeloupevog dialéyel Hia yYAWood TTou 8d ToUu TTPOCPEPEl TNV
BuvaroTnTa va e§acpaliosl epyaaoia.

Ti mpoo@épel To TELLMEMORE:

To TELLMEMORE civai éva EEaTOHIKEUPEVO TTPOYPUNHA KATAPTIONG,
0 KG8e xpRoTNS akoAoubei dikn Tou diadpoun p&dnong.

To TELLMEMORE civan éva OAokAnpwpéva Tpoypappa yia douleid
Tavw ot OAeg TIg BegIOTNTES.

Tnv ekpddnon Thg YAwooag dev agpopd NOvo ThV Kadnuepivi xprion
oAAd PTTOPEl VO TTPOCUPMOCTEI Kl OE MIC CEIpA aTTO
ETTOYYEAMOTIKES KOTOAOTACEIS ,01 ETTAYYEAUATIKES KATAOTACEIS TTOU
0a 50800V aTOoUS WPeAOUHEVOUS Ba gival:

1.Marketing

2.Management.

3.'papparsia

4.A1oiIknTIKoi YITGAAnAol

5.01kovopoAdyol

6.MAnpoopikn
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8.Toupiopdg-Guest Services
9. Tovpiopdg-Eotiaon.
10.Tovpropode-Tovprotia I'paoeia.

. AMET APATERE

YYMBOYAEYTIKH

. "Eywve evmuépaon v v évapén vhomoineng g
SouPovievtikng Ztadiodpopicg (cvvoko 2 cuvedpiec) (Ghot ot
MOEEAOVIEVOL £X0VV TAPAKoAoVONGEL TOV 10 KUKAO TNG
SUUPOLALLTIKNG GTAdLOSPOUING, TOV dPopd TN Alepedviicn Twv
KOVOTNTOV, 10T TOV, KAMGEMV Kol sVOOPEPOVIOV TV
OPEAOVUEVDV).

. ‘Eywve evuépoon yua my £vapén viomoinong g

v uBoqunnmg Emygipnuotikontag yio oug w(pekouuavoug TOL
emBupotv va om H10vPYIGOLY T Sk Tovg emysipnon.

. ‘Eywve evnuépmon yia ) covroén 600 (2) business plan yia
OPEAOVLEVOLE TOL BEANGAY VO EVTOYHOVY GTO TPOYPULLLLYL
emdomong tov OAEA yia 1t Neavikr Enveipnuoticotno.

AITAXXOAHZXH - EIXEIPHMATIKOTHTA

“Eywe eviuépwon yio to OEK mov £yet dnpocievdel oxetikd pe v
£MAOTNON TOV £PYOSOTOV TOV B TPOGAGPOVY OPEAOVLEVOVS
TOITZA

YEywve eviuépuon yio o Tpoypaupote endodtnong tov OAEA
YEyve evnuUép@oT Y10 TPOYPEUUOT ETIOOTNGEWOV Y10 TN dnulovpyia
VEDV EMYEPNCEOV (AVAUEVOUEVEG TPOCKANGELS)

“Eywe eviUépoon Yo TNV XayYEMLOTIKT onoKatdotaon 1
OPEAOVLLEVOL (SN oVPYIe ATOLUKNG ETLYEIPNONS — AOYIOTNPLO GTIV
TTatpa)

ATAKPATIKH XYNEPTIAXIA

“Eywe evnuépmon yu Toug popeic mov Ha cuvepyasTovE, TL B
yivel, moleg Bu elval ot smokEyeLs, Tl case studies Qo avamtuybodv
K.AT.
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